tTEIZHBITS
L4247 H—DFER

WiEXE HIBE=+—IL

BN - H5FE - KE2 - 7R - RR



1 BEmE | 5 WA |

{z.ﬁﬁﬁﬁ} [

{3. %?Jﬁ;g‘i}




. ARBE




ISR

EFENSDERNELLRoN S,

SNSEETIK, 1 27T oH—
ERTAEENMEZ TS,

x

LHN™AL. 4127 o —DA#T
EBIZZL ., RN ENTNELST=D.

AT EICHOEERIEZ N,

AY
204 NI oY —IZEBHL, Y4204 VTN OB —HH

TTIE, 2 V512 T7ILT o —0rE

o

:'75“5~ 7:(

EHICHEZLHEEHERT S,

~

J







BERASITO-1:4 o7 ILT oY —LIF

-

\_

MTHY. —BRIIZSNSD 7+ T—NENENSFEZERF TS

~
[EICNSTHEBRICIFHRZREITACETARDNODHERPEBEZEFLTLDA

Insta Lab, 2002
(Insta La a) )

[ HOABFEDATFICEWTENIFREEMEZHE > TS EALSNTILVS AL
(Eliashberg, & Shugan, 1997)

<
FICNSZzHREL, FRZRELTERLTNSA



HRAITDO-2: 4 VT IILT oY —DIELE

‘ / TcABEIC A EE NS \
(7407 —¥)
‘ AH e 100B A~
<70 10 A~100H A
o470 ---1AA~10AA
K 5/ 1000 A~1THA A /
_ (H88)  K040003001-00002022-3999 (1). pdf

.



file:///C:/Users/shota/Downloads/KO40003001-00002022-3999%20(1).pdf

IR A3 €4 VI T o H—DE#OD

O AHAVINLITUY—
REHEMNERIZEL
TLERALY FOEEL INIZET S
—EDFEETIRLWERIZERZ(E if%é

O /042 I oY—
SNSZHEEO>MFIZRFZEHE-ANS
(SNSH &)

(HH#8) K040003001-00002022-3999 (1).pdf 8



file:///C:/Users/shota/Downloads/KO40003001-00002022-3999%20(1).pdf

IR A3 €4 V7T o H—DE O

O +/ A4V Y—
BENDIZ 2T NTRINEENZHEFD
Bk, 7 7 APMMBHETD!) —F—KFEICRERT 5

(&) K040003001-00002022-3999 (1).pdf 9



file:///C:/Users/shota/Downloads/KO40003001-00002022-3999%20(1).pdf

BRSHO-1:74 B4 VT INIT oY —

© (478427 Y—
B SETFIZRILANZ LY
-G —T 4 T OREED
L\Hip 5 TEMRI 74201 [TEMIEIZLS

y Ly R = -
[ : 8
+ > H 1 [} > Qﬁ&; r\\”
FvT-IR A £y L \
RE h A9 10" 8 ey 7 I EENZS TS

scicen (S e | BFoRE
= H o R NP5 v‘ -

(44#8)  K040003001-00002022-3999 (1).pdf 7



file:///C:/Users/shota/Downloads/KO40003001-00002022-3999%20(1).pdf

BRRATO-1:7vA4 042V oH—EIF

(%10 @
N

-

.

A—H—moDIAVMILTEISRETALGE, 232 =247—2 3 UARD
DLEFHY, TORR. BUERHAEFY. BRERT.
mZxBEW=0V &, ITEICEBEICRUDE0T LY,

BTN —4 T4 2017/035 34&—9?%%2‘/

vx L=l TRILCHE

/

\_

~

IA4 904 VTV oS —[ZBE S Dm0 #H SIS

L 7= e B D F{Z H5a A

HiE&RL=—1—RXT7—hH4A4 7 2023/07/03

/

/

JAAT—XNBAREELEDGZOHN, YK IA
BENEMMTERENS
Bi#EH =1 —R7—h47T 2023/03/31

~

11



RS O-27A4 04 TIILT oY —D

HAE (FEER)
e I:/I_"T—:/)‘ v | —F

£ YTILT Y R

AHAIILIT Y — | X X
IO7847)LT oY — | A A

<4 oa4>2)LxT> |[O O

H—
F/)A7)LT oY — | © ©




KO3 T —D A REIZDINT

IOF—DA REEL
B —FHIHT 5.
NOvRZER, AR, VYA — FUZ EDLEEER
4 N
I —AD RENRSIN T, HEBIAESRIC

X LTHWWHEBRZEZI TS DBELELGY .. £FIC
EOTKREBLREZRLLG S

\_ /

() https://staseon.com/library/article 412/




KD Q-4: 1) —FH#IZDUNT

) —F# & 1E
BREzRE-ADOHE
a _._ k \ \ I
BEZRE-ANSITNIEZWNIXE.
THhoU FOZEHNEIASFY. BREEDEAZFD D
ON— 3 VICEARY . BENENS
\ /

AN—=D 3 AR TR R

(HH#) https://blog. influenxio. com/ja-JP/instagram-reach-rate/

14



IR Q-5: 4 o042 ToH—

O IO —UA A REAFL
mULWHERZ5Z TS

v

—

—

) —FHEMNEL
Al SN T <,

BAICESHFN LA S

c

&8

&7

BT

A4 2)L1

IS liR

C Y —|(C

9—F

1 HEFEM

EWVSHFEAH D

"

15




IR HR-1: A VNN oY—<—HT 424

DF 3

1 T92% DN —2—IFA 2V IINT oY —I—HT 490 EF

Z0F

o

(B HE LT BT—h 2869742017

T4 %FFEAL.

FICA VIV oY —T—

~

PHTHo=ETRLT=,

Lingia (2018) y

—_

AT —NH

=] bt !
ESfEE LS

4

C

.'é’%J:’C

=N D

16



IR HR-2: € V7 I T oY —DFERIKS

BRTA(7)LI Y —NDSNST74+07—# (n=115)

20% 40% 60% / \

0

=S

TtEXNERT STy
—X I2+x07—H1A~

105 AL 22%

100BA(RA428427)LT
— R hdiy
| CERIZL-7—45 43 —H42%
15 AKH - 154 ERILZVERHI ST,

HIZRESTLMEL

. /

(H#) =zURJYHY—F&a2HY)LT4 27.2018a
17




BRSO3 AV INIT o —I T4
DFRED

AV INIoY—T—=kT 12 DEE (n=115) / \

0% 20% 40% 60%

ﬂiﬁﬁ'f‘/hz;;«;:/ft—d)iﬁlﬂﬁ H -~ FHEELTHERBZCETSL

i | n=nik---
BRADAY IS N 38% E VEE fn o A .

ABEMATELL I—| 23% r:ﬁ?ﬁfdxr < T G =0

b o L BUHADH LN @25 ]

KPIASEHLVEL _ii 22% ;RL\'—C‘:~ r&k)]%h§b7b\ U ’-5 15

P IATFATORMNEDH _ 20% LV(38%) | . [3hEEHBEIMNT
#moBERAN G AL T 18% =7EUVv(23%) 1 &Y FELT=,

EREN KL DAL h 9%
1
F0ith F 4% \ /

(H#) =zURIDHY—F&aHYILT4 2%.2018a 18




BRI AV INIT oY —I =TV
DEEQ

-

o

REEAIILIOY—%
ERTHFIHLILAOTULS

DeVeirman et. al (2017)

~

/

-

\_

TENBEIZ
AL oH—FHEBL.,

o ZERIT HEE

A

HTHD

Cha, Haddad i, Benevenuto,
and Gummadi (2010)

~

/




IR ITR-4. €4 Vo INT oY —T—TFT 48
DixEE FE&H

{@ AT oY —DHE - RFEMNIEEIZZ LY

|

> THLY

@ 747n4>7»:>ﬂ—@ﬁ%ﬁ%ﬁc}

>

~
TEEHZL NS TILT Y —
HROAMNY Do EhD
EBERICRA A4 VLI oY —FRALTWS ,

20



3. RITHAR




v

1IR3

[P

%]

F%ELIL;\J r1_$ |l-

l%?éﬁn@

el

=

Breves et |EEP91E. %814 LRI SLDAIILIToY—ET

al. (2019) SURAEELTWAEE. 1VTILT
Y —ADHBESNT-{EEMEOCEMME &
LEDMBIZTSADEEZRIZTI &
ZRIELTULS,

i Hoo, E5EH AN oY —~DHFERLEERE

(2005) WO F-IFERIEREN R TY ., FORK

ENER. ThoDI7+0T7—DEETT
ElRET 5 ENHFTES,




SeiTERZE: TEMM] TFHaRkl [EFEH]
l%?éﬁn@

I E DIV B2
Tsai EfEME. =M AVITINIoH—DA A—HhEBDA
(2002) RIMEIZBRBZIZEVDOINT, (S8 & &P
HEHEBEDBAEMETERT 5,
51 EFEME. EMME EiEE. EME. HAEMBH. BE.
(2005) WINBLERBHIH L TEDEEEEZX T

WBZ EhHhoTt,




FITHR FEH
4 I

AN —T—HS5T 4200128
To TEME] TFHEX] TEEM] AE
EEZICEZSEEDRITHAEILHSILDD,
FnhvA4 o804 0TIV oY — L BEER
W= fTHRIERA -G o 7T=,

\ /







[ el . 2

/

A 2N oH—<T—4HT

XAoa4 7))L oY
SNTEHEBT. EMBAREIC
TENTAI7O04TILT Y
\ HZ EMNZLY,

\

A4 2T DMEIZD

L\’CG)EﬁjﬂiﬁJé?ﬁ\

KO EITHFEY
LN EE.
-Ij- éﬁﬂl ; L/—CL\

/




5. iZ7 EH BY




)

4 N

XA 04 )T o —hHEERAIZE X
HEEZHFRALMNZL, DENEEICAVDILI
VH—FREBATESLSICERT 5,

o /




6. {REREH




IIInI
it
=

REREHD-1: 42427 oY —

EHD)] V52T T—X(Fa/NFv TR)

|
thnl

OAFETRYETFA—ERZLAD

|
BIEREANETIERIZHD10CIZ L.
/HRIZZLLT7ohRNETA/ 04
VINI Y —FEABLE-EREZGEIT
%

(BRLHZEMN BT MALLY M
[MA> LW EWLWVSERNWNZIEZT)
l
10KDFEY EIFZFIBRMICIEHPTEIC |
KT, VEREDIDDEBLEL ST, ° 0

29



REREHI-3 ZFEHlFLED
RAVAA 27N oY — (FAFER) EERT AFT

-~

N

BRDAA—FFEZ 5D
EmOEREZZHSH

T4+ A —8OFEmDEIHh 5
[$FaR] 2R LEC0T<ES

NS




5100

/
IA4 84T —%E{E,

.|||n

BmDEEERODBITZRT

.

~
19 %

FT. HEAIC TR 5%

/




REGEHO-1: 94704V TILIT oS —0D

=HIQ) REHRE (D74 T3

|
thnl

TikTok EIZE DR ZEE EZFEDOME
IJx) bEEAEOLEE-EENES
|
ERAGEAVIINI Y —RAYFILEKEY Y
DLVEZEELTHEYADRENZLT-
|
a4 Y METIEERARE INT-
|
BERFEHT (D743 =] DR
M2ELLE %
EARY BEERBIZZFE—I)ILTET-

1hnl




sl

ﬂllll
K
ik
TT
LL

A4 VIV ITo— %P T 5E

2-2

1hnl
1]

=HlE ED

Linl
L]
A

-~

VET LD ESROERRAERMNA

//‘

FRIDII I M5 r%ﬁﬁmJ

o Ve IR A

EFEND




5103

/

IIInI

D 1- 731
- 3ET

.

GII

ET. B TEMM%E] Z2FFE

XA 04TV IUTF—FiE

. BEMSAEZ S

.%?é

Pﬁl:ll:l

B L. /ﬁﬁ%‘ I

\

/




% Xk

+ 74 BTJ—H000LLTTHEE, [T/ - A VITLIoH—] ICTERNFET S “Fo
ES7RT BH | WP[FUT] - ESRRSAVAREL—Y 3 AT4T

(ampmedia. jp) (2023498 THREE

c A VIWI Y —=ETr AT —EOBKRALE, MERBAUELE 7+ 07 —RIRAB &
UEBREROBERMEICDOVDTORRR

https://koara. lib. keio. ac. jp/xoonips/modules/xoonips/download. php/K040003001-
00002022-3999. pdf?file_id=174266 (20239 THREE

« 4 3 —3y MNEEERGERR

https://www. caa. go. jp/policies/policy/consumer policy/policy coordination/interne
t committee/pdf/internet committee 180927 0002. pdf (202398 THREE)

 Types of Social Media Influencers
« Mega, Macro, Nano and Micro Influencers (cmswire. com) (202398 7HEE)

35


https://koara.lib.keio.ac.jp/xoonips/modules/xoonips/download.php/KO40003001-00002022-3999.pdf?file_id=174266
https://koara.lib.keio.ac.jp/xoonips/modules/xoonips/download.php/KO40003001-00002022-3999.pdf?file_id=174266
https://www.caa.go.jp/policies/policy/consumer_policy/policy_coordination/internet_committee/pdf/internet_committee_180927_0002.pdf
https://www.caa.go.jp/policies/policy/consumer_policy/policy_coordination/internet_committee/pdf/internet_committee_180927_0002.pdf

Z 2 3k
=TT ‘/_7“*‘)—\"—7‘)1/134%7“‘1_7 LEax— [JBEBTEHHE E AE]  (PSpEE
= TEER) % BEHEEERDETFITHIT H2ETOIAL
Marketing Journal Vol.34 No.2 (jst.go. jp) 202398 THEE)

c RTINS VINLNI Y —~DFHEICEZ SZEICHET 2FERNMR - R0 A T3
) —DBAEZFEIAMY IS

K040003001-00002022-3953 (2) . pdf (20223F9A THEE

c AOSHA b A VINI Y —I—H T4 0T DHREE

internet_committee 180927 0002. pdf (caa. go. jp) (2023F9R THREE
[Fayv/\FvTR] BEDVFEE. 10KBEHEDTY LIFHTEIC

https://bizboard. nikkeibp. co. jp/houjin/cgi-
bin/nsearch/md_pdf. pl/0000482892. pdf?NEWS_1D=0000482892&CONTENTS=1&bt=ND&SYSTEM_I
D=HO (20239 THEE)

[TikTok] # X x> T EIFH

https://bizboard. nikkeibp. co. jp/houjin/cgi-
bin/nsearch/md_pdf. pl/0000470540. pdf?NEWS_1D=0000470540&CONTENTS=1&bt=TRE&SYSTEM
[D=HO0 (20239 THE =)

36

- ZHEALY—HEA 100 AN TILT Y —DPRA



https://www.jstage.jst.go.jp/article/marketing/34/2/34_2014.042/_pdf/-char/ja
file:///C:/Users/shota/Downloads/KO40003001-00002022-3953%20(2).pdf
https://www.caa.go.jp/policies/policy/consumer_policy/policy_coordination/internet_committee/pdf/internet_committee_180927_0002.pdf

	Slide 1: 企業における マイクロインフルエンサーの選択
	Slide 2: 目次
	Slide 3
	Slide 4: 研究概要
	Slide 6
	Slide 7: 現状分析①-1:インフルエンサーとは
	Slide 8: 現状分析①-2:インフルエンサーの種類 
	Slide 9: 　現状分析①—3:インフルエンサーの特徴①
	Slide 10: 　現状分析①—3:インフルエンサーの特徴②
	Slide 11: 現状分析②ｰ1:マイクロインフルエンサーとは 　　　　　　　　　　　　　　　　　(特徴)①
	Slide 12: 現状分析②ｰ1:マイクロインフルエンサーとは 　　　　　　　　　　　　　　　　　(特徴)②
	Slide 13: 現状分析②ｰ2マイクロインフルエンサーの 　　　　　　　　　　　　　　　立ち位置(比較)
	Slide 15: 現状分析②ｰ3:エンゲージメント率について 
	Slide 16: 現状分析②ｰ4:リーチ数について 
	Slide 17: 現状分析②ｰ5:マイクロインフルエンサー　まとめ
	Slide 18
	Slide 19: 現状分析③ｰ2:インフルエンサーの活用状況
	Slide 20: 現状分析③—3:インフルエンサーマーケティング 　　　　　　　　　　　　　　　　　　の課題①
	Slide 21: 現状分析③—3:インフルエンサーマーケティング 　　　　　　　　　　　　　　　　　　の課題②
	Slide 22: 現状分析③-4:インフルエンサーマーケティング 　　　　　　　　　　　　　　　　の課題　まとめ
	Slide 23
	Slide 24
	Slide 25
	Slide 26: 先行研究:まとめ
	Slide 27
	Slide 28: 問題意識
	Slide 29
	Slide 30: 研究目的
	Slide 31
	Slide 32: 仮説導出①ｰ1:マイクロインフルエンサーの事例①
	Slide 33: 仮説導出①—３　事例まとめ
	Slide 34: 仮説①
	Slide 35: 仮説導出②ｰ1:マイクロインフルエンサーの事例②
	Slide 36: 仮設導出②-2　事例まとめ
	Slide 37: 仮説②
	Slide 38: 参考文献
	Slide 39: 参考文献

