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PR : TIME "The 25 Most Influential People on the Internet,
(BZ{/EH : 2018/6/30 A : 2025/9/10)
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HFT © Reliable Business Insight "GLOBAL VIRTUAL INFLUENCERS MARKET GROWTH, (BB : 2025/9 £88H : 2025/9/10)
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HFRF © https://www.instagram.com/lilmiquela/reels/
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Mori, MacDorman and Kageki (2012)
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Mori, MacDorman and Kageki (2012) Molin and Nordgren (2019)
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Linwan and Taylor (2021)
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Song,Chen,Wang,Duan (2024)
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Chen,Wang,Hill,Li (2024)

‘AIII,..\IEEI’JEE'RJ: ER

SERKICEVTIEREICEL TV

D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D




AIZL >y P HiRMOEYE L TRET S

== (2020)

‘ A V7T oY—%2R-EEAZEREBLE L TEHREITS

D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D




SERKIEXIERERKL D
LE~NDREEET/H S 2 EHHR TN

Mohsen,Meysam,Rozita,Mohammad,Simin and Mahdi (2015)
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Sundar(2000),Sundar and Kim(2019)
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Gray, Gray and Wegner (2007)
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