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Total effect of X on ¥
Effect se t p
L7750 L1372 5.6500 .0000

Direct effect of X on Y

EEMR  p=0.0047<0.01 i RE S

Indirect effect(s) of ¥ on ¥;
Effect BootSE | BootLLCI  BootULCI
Iden .3338 L1105 L1425 .5676

BIHERIR p<0.05 (95%(SFEXME (0.1425, 0.5676) (0= £9) )
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0.7750*** p<.001—0.4412** p<.01
FelE%h SR =0.3338* p<.05,95%Clbs [0.1425, 0.5676]
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